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HO TRO' NHA NU'O'C CHO PHAT TRIEN CAC NGANH
_ CONG NGHIEP VAN HOA VA SANG TAO:
TRUONG HOP CHIEN LU'Q'C COOL JAPAN, NHAT BAN

Nguyén Thi Thu Ha'

Tém tét: Trong béi cdnh thay déi manh mé vé x& hdi va kinh té, cung xu hwéng toan cdu héa ngay
cang tré thanh mét xu huéng phd béng moi quéc gia trén toan thé gidi, tdm quan trong cida nganh céng
nghiép sang tao va stic sang tao cia con ngudi dang nhan duoc sw quan tam cdia moi qudc gia. Trong bai
viét nay, ching t6i giéi thiéu maét vi du tiéu biéu trén thé giéi vé né luc phét trién cong nghiép sang tao, mé
réng pham vi quyén luc vén hoa cda Nhat Ban véi Chién lugc Cool Japan; va dat ra mot sé luu y vé vén
dé bao tro' nha nwéc cho phat trién cac hoat déng sang tao, san xuét va phan phéi cac sén phdm va dich
vy vén héa & Viét Nam trong nhing nam téi.

Tirkhoa: Chién luoc Cool Japan, cong nghiép van héa, séng tao, phat trién, Nhat Ban.

Nguyén Thi Thu Ha: State supports development of cultural and creativeness
industries: the case of Cool Japan Strategy

In the context of social and economic dramatic changes and globalization prevailing every country in
the world, the creativity industries and human creativity are given significance in all countries. This article
introduces a best practice of development of creative industries and expansion of cultural influence which
is Cool Japan Strategy. The author identifies some issues of state sponsorship for development of creative
activities, production and distribution of cultural products and services in Vietham in coming years.
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